The new Athens Epidaurus Festival brand identity

Watch the video here

This past difficult winter, not only did we prepare the 2021 artistic programme and launch a successful set of new initiatives entitled Open Plan, but we also worked towards redesigning our brand identity, as part of an overall effort to provide a breath of fresh air into this institution. To that end, we extended an open call for designers. Numerous creative offices from all over Greece responded to this call. The Festival committee evaluated the submissions and shortlisted the following offices: G Design, Nowhere Studio, The Birthdays Design (Studio TBD) and DpS / Athens. The DpS / Athens proposal by Dimitris Papazoglou was ultimately selected.

The logo currently in use [image: Icon

Description automatically generated] has been an integral part of the Festival since 1998. In the intervening years, the Festival has grown in scope, its sights set to the future with a global outreach in mind. Today, we draw inspiration from the long history of this iconic institution, evolving it and building a contemporary artistic identity on the strength of this history. The new identity aims, among other things, to highlight the historical continuity of a Festival spanning 66 years by drawing attention to its pioneering character and its high standing as one of the most prominent cultural organisations, both in Europe and worldwide.

Our relationship with the world scene is of paramount importance: we are, at once, a Greek, European, and international Festival. We are aimed both at audiences in Greece and at the thousands of visitors from around the world. This is precisely why we have decided to (re)introduce ourselves with our international name: Athens Epidaurus Festival. With our sights set abroad, we present international artists and their work, plan novel research activities targeted at experts and audiences at large, and invest in Greece-based artists active in Theatre, Music, Dance, Visual Arts, Performance, and Publishing. We are intent on presenting works by Greek artists and showcasing them abroad. In addition to hosting celebrated international artists, a standard practice by now that is eagerly anticipated by our audiences, we place special emphasis on international co-productions putting us on the world map, on a par with equivalent organisations and Festivals abroad.

The visual system created by internationally acclaimed Designer / Creative Director Dimitris Papazoglou and the DpS / Athens team constitutes a stable, recognisable image fostering dialogue with our continuously evolving identity; a system of communication aiming to complement our vision and our wishes for a Festival free of space and time constraints.

Katerina Evangelatos
Artistic Director

*

Athens Epidaurus Festival
New brand identity

Reflecting both the fresh vision of the Athens Epidaurus Festival and the demand for stronger emphasis on promotion and openness in connection to Greece’s leading cultural organisation through various applications, the Festival’s new brand identity responds to two basic needs.

First and foremost, it is a powerful, symbolic statement, whose conceptual references, connotations, and interpretations visually encapsulate the Festival’s core philosophy. Furthermore, as a tool of communication, the new brand identity is multifunctional, creatively flexible, and experimental, effectively covering a wide range of applications. At the same time, it is worth mentioning that it retains the Festival’s spirit and its distinctive historical features.

The new brand identity of the Athens Epidaurus Festival expands the standard typographic form, eschewing a narrow interpretation of language and creating a new visual text. Through abstraction and density, the final brand identity is built upon the following cornerstones:

1. Monolithic form

The form of the new brand identity references the morphology and historic value of two world-famous, iconic theatres: the Ancient Theatre of Epidaurus and the Odeon of Herodes Atticus. The materials and sheer volume of these monuments, the sharp contrast between light and shadow, and, perhaps more importantly, their substantial contribution to the performing arts, are captured in the strikingly modern, conceptual design of the new brand identity. Its pronounced density, three-dimensional volume, absolute, almost primitive, geometric form, and overall architectural aspects all work to that effect.

2. Dynamic form

A dynamic form, at once static and kinetic, has been selected. The Athens Epidaurus Festival is Greece’s foremost cultural festival and synonymous with a strong sense of tradition. Nevertheless, it is also a modern and international Festival, continuously evolving, experimenting, and expanding its horizons. The Athens Epidaurus Festival brand identity moves forward in time, while also retaining a strong connection to its core, place of origin, and long tradition.

3. Experimental form, open to multiple interpretations 

The new brand identity of the Athens Epidaurus Festival encourages, seeks, and addresses the constant exploration of ‘form’; new interpretations and how these can be rendered. Establishing multiple correlations between subject and object is a central concern in both the performing and the visual arts. Abstraction expands our perception, thus making a form open to multiple interpretations.
 
4. Typography

As far as the typesetting of the logo and new brand identity are concerned, we have used uppercase letters as a visual reference to the distinctive typeface legacy of the Festival, immortalised over the years in numerous notable posters designed by major artists. 

Dimitris Papazoglou
Visual Communication Designer


Dimitris Papazoglou – Bio
Dimitris Papazoglou is a visual communication designer and founder of the DpS Athens design studio. He is based in Athens, where he works for a number of major Greece-based and international organisations and brands. He has collaborated with a number of institutions, including the National Gallery of Athens, the National Archaeological Museum, the Thessaloniki State Museum of Modern Art, the Thessaloniki International Film Festival, Nike, the New York Times, Tate Modern, Renzo Piano Workshop, ΜoMA, and Chicago Design Museum, to name but a few. He has served as art director (2005-2011) of the Epsilon magazine of the Kyriakatiki Eleftherotypia newspaper. Systematic research is a key factor in his design approach. The bulk of his work focuses on the cultural sector and public institutions. He has received numerous accolades for his work at both Greek and international competitions. 

DpS / Athens: 
Creative direction / Design: Dimitris Papazoglou
Design: Athanasios Lazongas, Ioannis Fetanis, Yorgos Sartzis

Video credits: 
Animation Studio: Odd Bleat
Directing – Design – Animation: Manos Gerogiannis, Yannis Zoumakis, Spyros Loran, Angela Patsiada
Production: Marianna Papachristodoulou
Music and Sound Design: Dimitris Sakellaris at MD Recording Studios
Sound Mastering: Nikos Michalodimitrakis at MD Recording Studios
Art Director: Dimitris Papazoglou




Athens Epidaurus Festival
aefestival.gr
[image: ]athensepidaurusfestival
[image: ]athensepidaurusfestival
[image: ] AthensEpidaurusFestival
[image: ]aefestival
[image: ]Athens Epidaurus Festival


[image: ]
image2.png
@ Ao TovK ® K OKKINO | AGHN, 41 X | @ Apxu - Athens & Epidau 5 black and white social log ne 5-simple

or-filled-flat-solid-black-pictogram gro g SN ED)

M
4/16/2021





image3.png
&R AMnoypaoia - Marthake X | ) (2) An tovKopiohavd ore X | K| STOKOKKINO| AGHN, 4 X | @ Apxuci- Athens & Epidaur X | G black and white sociallogo: X | @ social-media-icons-simple- X | + (- RS

< C 0 @ googlecom/search?q=black+and+white+social+logos8isxsrf=ALeKk0OXdUKyIP9z9001)4yPCO3LELeONA: 1618587928145 &tbm=isch@source=iu@ictx=1&fir=cvpWh8QEwnGDM%252.. %

GOOgIe black and white social logos a ¢ Q

000, VO¥W@O®
f v info]s) QIOICICN v X = X |

Free Black & White Social Media lc. Black and white social Social media icons editorial photo. Illustrati. Free Black & White Social Media lc.
pinterest.com vectorstock.com dreamstime.com pinterest.com

0020000
0000000
0000000
0000000
0000000

Black And White Circular So. Social Media Logos Black a 500 Flat Social Media Icons Pack #Black# Social Media Logos Black And White
pngtree.com line.17qq.com pinterest.com seekpng.com

f A & Wy
¥ in V e \§

¢« O t
e » PG 9P

https;//www.google.com/uri?sa=i8url=https%3A%2F%2Far. pmterest.com%szm%zF431 501 208051295048%2F&ps

0000

[f]
&l
8]

D@@@@

OO®OE
DJONONGIC
VDO®OE

N
®
®
®
@)

m R ]

4/16/2021

o
o
o]

L Type here to search





image1.jpeg




image4.jpg
ATHENS EPIDAURUS FESTIVAL
” éghl)il\bsRUS ? IPI')I'OU ST105 57 ATHENS
+30) 210 9282900
FESTIVAL AEFESTIVALGR




